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For some, managing social media comes naturally, while other users find the ins and outs 
of social media to be a daunting task. For instance, some may use it regularly whereas 

others may struggle to find time to create successful content. However comfortable you are 
using social media, this guide will help to propel you on the right path (or further you along 
on your current path) towards optimizing your social media engagement and confirm that your 
brand is worth listening to. This handout will provide you with examples and illustrations so that 
you can effectively connect with others on campus and around the world using social media. 

As your brand’s representative, create 
content that will be relevant to your 
viewers. For example, if your audience 

consists of international students attending your 
university, you could post tips for them to get 
acclimated to campus and share activities to do 
in the area. This information may be less relevant 
for students that are residents in the country of the 
university. In the case of the Office of Study Abroad 
at Eastern Illinois University, our aim is to focus on 
the general student body and encourage them to 
study abroad and feel comfortable before, during, 
and after their travels. We focus our social media 
on providing them with travel tips and inspiration, 
as well as opportunities for them to go abroad. 

If they are talking about the big game 
going on, you should talk about that too. 

Maybe you have a high female following, 
and many of them are currently Ryan Gos-
ling fans. Talk about it! Notice the views in 
the example above… mind you, we only 
had around 1,000 likes on our page at this 
time! Sharing content that others will want 
to share and engage with can significantly 
increase your audience.

Keep it short 
Social media is all about succinctly telling 
your story. Twitter has a 140 character limit 

for a reason. Even on Facebook, content should not 
exceed 140 characters if you want people to read and 
engage with you.

Be authentic 
It is essential when attempting to build relationships 
and connections to communicate on a level that is 
similar to your audience. Many times this involves 
using informal language. It is important to show that 
your brand is comprised of people that your audi-
ence can relate to.
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Identity: 
Using social media to solidify your “brand”

Graphics: 
Share high quality and visually stimulating images 

Adapt: 
Keep up with trends that are popular with your audi-
ence and field

Hook: 
A quick catch line or phrase

Engage: 
Ask questions, generate conversation

Connect: 
Attach appealing articles 

[Tip: Remember these with the mnemonic device “I’m Good At 
Handling Edgy Cocktails”]
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Use this checklist when creating 
content to increase engagement and 
interest from your audience. Check 
that you are using two or more of the 
following:



Network: 
Connect with organizations and depart-
ments on campus. Follow and engage with 
them in order to build relationships and op-
timize your “brand.”

Timing: 
Timing is key.  Make sure to post when so-
cial media users are online and available to 
respond. Peak times depend on your audi-
ence.

HootSuite:
Use this tool to manage your platforms and 
posts.  Knock-out out a few days’ worth of 
posts in one sitting. 

#Hashtags: 
Hashtags are the life of the party. Fol-
low hashtags to ignite conversation with 
like-minded users. Include them in your 
posts to engage more followers.

New followers:
Involve new followers by interacting with 
them in order to make connections and 
build relationships early.

For most, a major con-
cern when using social media is 
time. HootSuite is a great solution 
for managing one or more social 
media platforms, since it allows 
for advanced scheduling of posts 
to Facebook, Twitter, and more.

 

You’ve posted your con-
tent… now what? Keep 
track of what’s working 

and what’s not. It is important to con-
stantly tweak and improve your con-
tent regularly based on what posts 
receive higher engagement from 
your audience. Also be sure to keep 
up with what your audience is saying. 
Have conversations with them and 
respond when they engage with you 
directly.
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Keep the social media 
coming! Sporadically post-
ing content once in a while 

will not build relationships with your 
followers. Only take on as many so-
cial media platforms as you can man-
age and update consistently.
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